JOURNAL OF 


marketing 


SUBJECT AND AUTHOR INDEX 
2630 


through. 


OCTOBER 1965 


i 
i 
4 i 
| 
Pa 


The question today Is: 
who's inside the 


Perhaps for you it ought 
-to be Ehrhart-Babic. Now. 


In the minds of most marketers, the identity of Ehrhart-Babic is 
singularly clear: the research agency that invites clients to accom- 
pany its field directors—in the field. 


To skeptics. ‘he procedure is akin to inviting lightning from heaven. 
Regard the r sks, a minute. Store auditors are human. They slip, 
occasionally. They're distracted, momentarily. Private problems 
intrude. Behold, the human being at work! 


So it must be that the Ehrhart-Babic store auditor is a particular 
breed. We know he is. Hand-picked, by us. Trained, by us. 
The result is an auditor so keenly attuned to the imperatives of 
your research project that it's second nature to take a second 
look: accuracy isn't a specification, it's compulsion. 


Then why the Ehrhart-Babic field and regional supervisors per- 
petually on the prowl, the field directors restlessly on the move? 
Why the home office executives, regardless of title on the door, 
so often air-borne? Because without accuracy—doubly assured 
accuracy—no table of data has a leg to cand on. 


For your next in-store research project, keep Ehrhart-Babic in 
mind. Ehrhart-Babic accuracy may well make the critical differ- 
ence. Nine clients out of ten, we have served before. We 
wouldn't want it any other way. 


Neither would you. 


EHRHART-BABIC ASSOCIATES, INC. 


300 East 42nd St., New York, N. Y. 10017 


STORE AUDITS DISTRIBUTION STUDIES 


CONTROLLED SALES TESTS ° 


e Telephone: (212) MU 7-6455 


DEALER SURVEYS °* OBSERVATION STUDIES 
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